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« Hispanics are now the largest minority group in
the United States’!

+ In the year 2006, 14.8% of the total US population was Hispanic/Latino’.
+ 34.6% of all Hispanics live in the southern region of the United States’.

+ The Percent Change in the Hispanic/Latino Population in SC was 57.4% from 2000
to 2006 according to the US Census Bureau'.

+ Data released by the U.S. Census Bureau in 2007 stated that South Carolina’s
Hispanic population increased by 8.37 percent in one year, making it the biggest
percentage increase in the nation. The bureau estimated there were 169,000
Hispanics in the state; however, researchers at the University of South Carolina’s Con-
sortium for Latino Immigration Studies estimate South Carolina’s total Hispanic popu-

lation is actually closer to 500,000.
Hispanic Population in the United
States: 1970 to 2050

« Hispanic purchasing power has mz 6
Wk Fopulation in millians
surged to nearly $900 billion
and is projected to reach as
much as 51 trillion by 2010, 353
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Year after year, GG Productions brings the culture and vitality of the Midlands Latin community
to beautiful Main Street in Columbia, 5C during the Main Street Latin Festival. Diverse groups of
people come to celebrate and share Latin culture through its foods, arts, dances and music in a
fun, family-oriented environment.

Founded in 2003, the festival is endorsed by the city of Columbia and supported by South
Carolina Hispanic Outreach.

The Festival draws more than 5,000 people to share in the festivities, which are exhibited by the
sounds of salsa, meringue, reggaeton and grupero music, the sights of folkloric dancers, and the
tastes of authentic Latin foods,

The Festival’s attendance has grown every year, and those who take
part in the event are drawn to the live entertainment, delicious food,
and sense of diverse community. In 2008 Festival admission was free
of charge, which proved to be yet another reason to join the fun!

Most who come to the Festival stay for several hours, with even
more staying into the night hours, when some of the most
anticipated musical acts hit the stage!

Sponsors of the Main Street Latin Festival have the unique

opportunity to penetrate the Hispanic market through a strategic
marketing campaign set forth by GG Productions. There are three
sponsorship levels to choose from, offering you the most efficient
and effective use of your marketing dollars.

As you evaluate your marketing plans, we hope you'll consider
showing your support of the Latin community by being a partner
of the Main Street Latin Festival.















